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FOR IMMEDIATE RELEASE: Eleison Wins Pollies Including Best Overall..

From: Bums Strider

To: Hilary Clinton HDR22@clintonemail.com

Subject: FOR IMMEDIATE RELEASE: Eleison Wins Pollies Including Best Qverall...

FOR IMMEDIATE RELEASE

Tuesday, May 11, 2010

Contact: Eric Sapp

703-863-6403

The Eleison Group (www.eleisongroup.com) received an impressive 4 Pollies out of 6 submissions for competition in the 2010
Pollie Awards for their work in 2009. The Pollies are a bi-partisan award given each year by the American Association of
Political Consultants in recognition of the most influential and transformative political and issue campaigns and ads.

The Eleison Group's work was recognized as first or second place in their categories amongst thousands of other nominations
including best overall email campaign of 2009 and one of top two best radio campaigns of 2009.

The Eleison Group also was recognized with one of the top two contrast ads and TV ads broadcast over the internet. Three of
the winning submissions centered on placing the climate change debate within a moral values and national security framework
to argue for passage of the House Clean Energy Bill. The fourth was a video produced during the most vitriolic period of the
healthcare debate that refocused the debate back on the people who were being affected by the delays.
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The Eleison Group is honored to serve its fine and dedicated clientele and strive to advance the issues and causes that bring
progress and opportunity to the citizens of our nation.

The winning submissions are:

TITLE: House Climate Bill Faith Email Campaign
CATEGORY: Internet - Overall Campaigns - Best Use of Email
AWARD: First Place

TITLE: House Climate Bill Christian Radio Campaign
CATEGORY: Radio - National Public Affairs

AWARD: Second Place

SUBMISSION:  http://americanvaluesnetwork.or g/climate/ad/

TITLE: Truth to Power

CATEGORY: Radio - Overall Campaigns - Best Use of Contrast
AWARD: Second place

SUBMISSION:  http://americanvaluesnetwork.or g/climate/ad/
TITLE: They Wait

CATEGORY: Television - Public Affairs - Non-Broadcast Video

AWARD: Second place
SUBMISSION:  http://americanvaluesnetwork.or g/healthcare/faces-ad/
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